
COMMUNITY PLATFORMS  
Tap into the community outside the 
branded community
There is a much bigger community outside the branded 
community. People are talking to their peers, connecting 
and searching for answers everywhere on the Web. While 
brands might wish that everyone gets an account and partici-
pates in their branded communities, that is never the case.

However, getting a stream of fresh interesting content inside 
the branded community can make it healthier and more en-
gaged. And giving the branded community members a 
way to interact with the outside world and outside con-
tent can drive more users and awareness back to the 
branded community.

The problem is that branded community members don!t just 
want stories or news. They want to interact with other people, 
comment on the content share, reply and create new content 
that they can make available to the wider Web. They want to 
get in touch with like-minded people and talk about their 
passions in a community environment that theyʼre al-
ready familiar with. You can!t have that by just pushing 
some related blog posts inside the community. They deserve 
better.

What if there was a way that the branded community could 
get a stream of fresh, interesting stories each day, that 
includes comments and opinions of like minded people, 
but not from within the community, but from blogs, fo-
rums, Twitter or FriendFeed? What if they could see who 
made the comments and reply to those people? Better yet, 
the replies would be sent to where they should belong (the 

speciÞc blog, Twitter, or wherever the previous comment was 
made)? That way, people outside the community would see 
them and come back to the branded community to continue 
the discussion.

It would all feel like a seamless experience for everybody, of 
course. Everyone would use their favorite platform, be it the 
branded community, the speciÞc blog, forum or Twitter. And 
everyone would be able to communicate seamlessly. 
More engagement for the branded community, an ever 
increasing number of users and better conversations.

ContextVoice makes all this possible.

ContextVoice gets comments, reactions, mentions 
around a URL from all over the Web. For example, if a blog 
post gets commented on, if it has trackbacks that also have 
comments, if it gets shared on Twitter or FriendFeed, if it gets 
comments on Digg or Reddit, ContextVoice sees this as a 
single conversation that it tracks in close to real-time. If 
someone comments   from inside the community should 
choose to reply, ContextVoice sends the comment where 
it should belong so that the conversation can continue.

A community is all about keeping people engaged and talk-
ing to each other. Thatʼs what brands want in the end. 
With ContextVoice, you can use the wider community outside 
the branded community in order to deliver a better experi-
ence to users of your software and a higher ROI to your 
customers. Everybody wins.
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